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We are a biology-first beauty company. 

Our mission is to make biology the most 

desired technology in our industry.
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BIOLOGY IS THE MOST SOPHISTICATED TECHNOLOGY ON THE PLANET

IT HAS NANOSCALE PRECISION, AND GLOBAL SCALE

AND IT’S A TECHNOLOGY WE DIDN’T MAKE. IT MADE US





CHEMISTRY
Ingredients are extracted.

BIOTECHNOLOGY
Ingredients are grown.



CHEMISTRY
Ingredients are extracted.

BIOTECHNOLOGY
Ingredients are grown.



INSTEAD OF THIS… 

 



YOU DO THIS… 

 



BIOTECHNOLOGY
SOURCE

INDUSTRIAL 
CHEMISTRY SOURCE

Biotechnology enables scientists to re-create molecules found in nature through 

fermentation. This process is faster and more affordable than ever. 

Traditional Methodology: Extract from 
environment to convert to ingredients.

Uses microbes to ferment

Panthenol

Squalene

Hyaluronic 
Acid

BEAUTY 
INGREDIENT

Bacterial fermentation

Yeast fermentation

Petroleum

Sharks

Rooster combs Bacterial fermentation

ADVANTAGES: Sustainable Reduced allergens Pesticide-free

BIOLOGY AS TECHNOLOGY
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A   N E W 
I N G R E D I E N T   P A L E T T E



Biotechnology-enabled brands are 
already connecting with consumers; 
and biotech ingredients like 
Hyaluronic Acid are staples in the 
market.

IN MARKET
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WHEN IT COMES TO 
SUSTAINABILITY…

WHAT IS BEST 
IN CLASS?



WHERE TO START?  3 R D   P A R T Y   L A N D S C A P E   A S S E S S M E N T 

N = 37



PATTERNS / TAKEAWAYS  3 R D   P A R T Y   L A N D S C A P E   A S S E S S M E N T 

MULTINATIONALS RAW MATERIAL SUPPLIERS INDIE BRANDS

FRAME
WORKS 
USED

Globally recognized (UN 
SDGs), Science-based 
across the board.

LCA based targets that 
include Scope 3 
emissions and 
consumer-use phase are 
the norm.

Globally recognized (UN 
SDGs), Science-based across 
the board.

Leading suppliers include 
Scope 3 emissions in their 
climate related targets e.g., 
Givaudan has a target to 
achieve S1-3 net-positive by 
2050.

‘Net positive’ language is 
emerging for leading brands, 
but they are lacking targets 
and measures to show how 
they will deliver.

Only one brand 
(BeautyCounter) mentions 
mapping S3 emissions and 
engaging their suppliers in 
sustainability efforts.

Biotechnology companies had no publicly used frameworks. (Its early). We also looked at 
packaging  commitments, vision, purpose statements.




